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r&B - BRAND IDeNTITY
& DeSIGN PROPOSAL

CRAFTING BRANDS THAT DON'T JUST LOOK GOOD
“THEY FEEL UNFORGETTRBLE™




Intoday’s hospitalitylandscape, a restaurant is no longer just about food — it's about creating a complete brand experience.
From the logo to the menu design, packaging, signage, and communication style, every detail shapes customer perception and recall.

This proposal outlines a complete branding and identity development package for your F&B; brand, designed to create a visually strong,

emotionally engaging, and culturally relevant presence across every touchpoint.

1. BRAND BRrler 2. VerBAL IDeNTITY

® Branddiscovery session ® Brandtone ofvoice

» Understanding target audience » Messaging framework

e Competitor & market study e Communication style
* Brand positioning strategy e Tagline / slogan development

e Defining brand personality » Storytelling approach
* Mood board & creative direction

3. VISUAL IDeNTITY

® L ogo design / revamp

e Color palette selection

e Typography system

» Design language development e
Brand guideline document
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5. PACKAGING DeSIGN
® Takeaway packaging

e Delivery packaging
» Sticker & label design
* Bag & box design

cSTIMATeD TiIMeLINe: 4-6 WecKS

DeLiVerABLEeS

* Brand Strategy Document

e Verbal Identity Guidelines

» Logo & Visual Identity System
e Signage Design Concepts

» Packaging Design Files

* Menu Design Files

4. SIGNAGec DeSIGN
@ Exterior signage concepts

e Indoor branding elements
* Wayfinding signage
e Wall graphics & typography

MeNU DcSIGN
® Food & beverage menu design

* Typography hierarchy
» Menu category structuring
* QR menus & inserts



OUR ReCeNT WORK
LOGO DeSIGNING

Toquo
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LOGO DeSIGNING
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CrReATIVe DIReCTION
MASCOT DeSIGNING

Mochi a samurai or sensei makeover, blending that futuristic alien vibe
with traditional Japanese warrior wisdom.

The hilt of his katana, or a sash/belt, drawing a direct connection to the
leaves of the tree in the logo

Mochi’'s main body color, making him appear soft and welcoming, much
like the light tones in the tree's trunk or background elements.
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cXrPcrleNCe DeSIGN
MeNU CARD DcSIGNING

Aromas Cafe
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PACKAGING SYSTeMS

PACKAGING Designed to blend aesthetics, storytelling, and customer experience into one cohesive identity system.

) — Burger box

5% e

A%wamm%%
CAFE & BISTRO A

T e

e
A I_ Iv [ &ad,él’g};}”’;@ﬂ salt ﬁ

Potato
Al* GENZ = AGENCY



ALIVE

Al+ GENZ = AGENCY

s

WHEN SITA & GITA CAME TO NAGPUR

— IREKI ——

DISCLAIMER :
MIX FOR

BEST RESULTS

OUR STORY

Born from warm kitchens and slow conversations,
IROKI believes food should comfort before it impresses

Simple bowls | Honest flavours
Crafted to be enjoyed without hurry.

INGREDIENTS
ONLY
CHEF KNOWS H
| @

Chop Sticks
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Welcome to Aromas.
Lrafted to e!evateyﬂﬂf-_
everyday moments
olth and comfort. *

aromas

CAFE & BISTRO

crafted with warmth
nascafebistro.com

D aromascafebistro

e —— — L g

ALIVE

Al+ GENZ = AGENCY



BRAND GUIDeLINeS Designed to blend aesthetics, storytelling, and customer experience into one cohesive identity system.

Project Scope: Loge Deign
Lego Designed: Dec 2024
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HOSPITALITY STYLING
UNIFORMS

DETAILS
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LeT'S BUILD
SOMecTHING ICONIC

Our goal is to create a cohesive,memorable,and experience driven brand identity that not only looks
visually strong but also builds long term customer recall and emotional connection.

WE LOOK FORWARD TO COLLABORATING AND CREATING A DISTINCTIVE F&B BRAND EXPERIENCE TOGETHER.
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https://aliveagenzy.netlify.app/
https://www.instagram.com/alive__agenzy/
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